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                            The interview with Mr. Denis White, a marketing director of a healthcare firm, was conducted to determine his marketing strategies as well as respond to the trending issues in the healthcare sector. The interview for the position of marketing personnel in the health care was through a telephone conversation, which lasted for one hour and ten minutes, and the findings were recorded for future use. Among the central questions include; what digitals tools would you choose to advertise the firm competitively? What tactics to incorporate into the organization to attract more customers? The interview was as follows. 
With the expansion of technology in the running of the business, the interview questions were based on technology. They were aimed at evaluating how the marketing director could utilize technology in dealing with market competition; assess the affordable marketing tools as well as elevating the sales. Denis White responded to the question concerning digital tools as follows. Based on the nature of healthcare organizations, he would choose the media as a tool to advertise. Most people quickly access televisions, and promoting the firm during commercial breaks would reach the intended viewers. Furthermore, he stressed the need to create an online portal where patients and other interested parties could know more about the firm.
[bookmark: _GoBack]As a marketing director, it is a crucial role to market the firm and increase sales. Marketing would thus involve negotiating with investors and making critical decisions concerning the best approach to adopt. Denis responded, claiming that the best strategies are through online marketing and co-branding the products. He argued that online platforms such as Facebook, websites, and blog sites should be used as it is cost-effective as well as easy to obtain feedback from people. Furthermore, Denis White stressed the need to co-brand new products with other firms as it helps in reducing the marketing cost.
The final part of the interview involved his take on the new marketing tools and techniques. “The new techniques are challenging but are also effective towards the business,” he said. He argued that, with adequate resources in place, a firm could understand the market challenges, competitors as well as gaps. Such information helps develop plans and strategies to deal with the firm’s weakness and competition. 
Denis White responded to the questions with enthusiasm and the vision of transforming the health center. He saw the importance of creating a simple system where customers could benefit from rather than the organization making profits. After the interview with Denis White, I found out that health sectors need to invest in digital tools as a way of boosting their competitiveness. With the changing environment, firms should see the need to incorporate technology in the running of their business rather than depending on traditional ways that are imperfect.  
